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Understanding the
Nature of SAPL Health

Welcome to SAPL Health, a trusted health and wellness
brand by SAPL HEALTH, created with a single powerful
objective — to deliver pure, effective, and affordable
wellness products directly to customers while
empowering people through a transparent referral-
based earning model.




Ccompany
Vision &
Mission

To become a trusted and
leading wellness brand by
promoting healthier lifestyles
through natural, effective, and
affordable health solutions.

To deliver high-quality health,
nutrition, hygiene, and herbal
products by combining
traditional wisdom with modern
standards, while maintaining
ethical business practices,
customer trust, and sustainable

growth.
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Best Services

Quality & Purity

Transparency & Trust
Customer Satisfaction

Ethical Business Practices
Sustainability & Responsibility
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Nutrition & Wellness
* Protein Powder

* Pure Cow Ghee
* Shilajit

Home Care & Hygenic
* Phenyl Consent

 Dish Washing Liquid

e Perfume

Personal Care

* Red Tooth powder

e Charcoal Tooth powder
* Herbal Soap

* Hair Oil

Herbal Powders & Digestive

* Wood Apple Dust
 Arjuna Bark Dust

» Ginger Dust

e Gotu Kola Dust

» Water Hyssop Dust
 Black Myrobalan Dust

« Bastard Myrobalan Dust
» Withania Somnifera
(Ashwagandha) Dust

* Silk Cotton Root Powde

* Amla Digestive s

» Ajwain Digestive
 Amla Candy

OUR
PRODUCTS

SAPL Health - Health, Hygiene & Herbal
Solutions
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Carefully
sourced raw
materials

PRODUCT QUALITY _

Hygienic
processing
methods

ASSURANCE

Quality checks
at every stage

Safe and
secure
packaging
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WHY CHOOSE SAPL
HEALTH

Our Strengths

Wide product range under one brand
Focus on natural and herbal ingredients
Affordable pricing through direct selling
Transparent and ethical operations

Customer-centric approach F S
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EARNINGS &
ELIGIBILITY
STRUCTURE
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Product purchase benefit Slab

« THK —TI99K -» 6% upto 200% free product support
« T1L - %4.99L » 7% upto 200% free product support

« T5L — & Above » 8% upto 200% free product

support

Land Purchaser Benefit 5%
Free product support upto 100%

* Condition Apply



Remuneration Performance
Benefit Benefit
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BUSINESS
PLAN &

EARNINGS
STRUCTURE «#

Level Benefit Structure
(Up to 40 Levels For 12 months)

Level Range

1st Level

2nd Level

3rd Level

4th Level

5th - 7th Levels
8th Level

Oth —12th Levels
13th Level

14th - 17th Levels
18th Level

19th - 22nd Levels
23rd Level

24th — 27th Levels
28th Level

29th — 34th Levels
35th Level

36th - 39th Levels
40th Level

Incentive (%)

1%

0.50%
0.30%
0.20%
0.10%
0.20%
0.10%
0.20%
0.10%
0.20%
0.10%
0.20%
0.10%
0.20%
0.10%
0.20%
0.20%
0.50%

* Condition Apply



SABL Remuneration & Rank Benefits
Rank-Based Performmance Rewards Accumulated & No Time Limit

Rank Matching Criteria Remuneration Amount Validity
]. Star 26 Lakhs 25,000 Lifetime
2. Star Gold 215 Lakhs 238,000 Lifetime
3. Platinum 2b0 Lakhs 215,000 Lifetime
4. Star Platinum gl crore 230,000 Lifetime
B. Pear g2 crore g /5,000 Lifetime
6. Star Pear] gb crore 22,00,000 Lifetime
7. Emerald 210 crore 23,00,000 Lifetime
8. Star Emerald 22b crore 26,00,000 LIfetime
9. Ruby 2b0 crore €8,00,000 ifetime
10. Star Ruby 2100 crore 212,00,000 ifetime
1. Sapphire 2600 crore 275,00,000 Lifetime
12. Star Sapphire 22000 crore 22,00,00,000 Lifetime
13. Diamond 26000 crore 25,00,00,000
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Performance Benefit 1%

 Performance Benefits 1% starts
from ¥10 Lakhs onward 1:1 ratio.

* Condition Apply




N Y% Award & Reward Benefits

"""""" N - Accumulated & No Time Limit

]. Star Mixer Grinder

2. StarGold ¢ Smart Phone

3. Platinum Laptop

4. Star Platinum  Bangkok & Pattaya
B. Pear Bullet Bike

6. Star Pearl Alto Car

/. Emerald Beleno Car

8. Star Emerald Toyota Corolla Car
9. Ruby 3 BHK Cottage

10. Star Ruby BMW Car

1. Sapphire Jaguar

12. Star Sapphire  Ferrari
13. Diamond Rolls Royce

* Condition Apply



S Level Opening Eligibility (Direct Team Strength)

1 Direct » 4 Levels Open

2 Directs » 8 Levels Open
3 Directs -» 13 Levels Open
4 Directs » 18 Levels Open
5 Directs » 23 Levels Open
6 Directs » 28 Levels Open
7 Directs -» 35 Levels Open ™=
8 Directs » 40 Levels Open

« To qualify for the remuneration benefits, fresh
A F F I L I AT E B E N E F I T S business 20% (rank wise) compulsory from the
third month onwards from weaker leg .
C O N D I T I O N S PN  Allrewards are performance-based and subject
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to company policies

* Condition Apply
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TERMS &
CONDITIONS

Land Purchaser get 1x Benefit.

Product Purchaser get 2x Benefit.

Associate get 5x Benefit.

Repurchase Wallet Deduction 10%.

Service Charge 5%

Debit card, Credit card is accepted.

Business closing date is the 15th of every month.

Benefits are disbursed between 20th and 25th of every month.
Minimum withdrawal limit is Rs. 1,000

* Condition Apply
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GetIn @) HTTP://WWW.SAPLHEALTH.COM/
Touch © NFO@SAPLHEALTH.COM
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